
Master in Marketing

 
A Master of Business Administration with a concentration in Marketing is designed to

give students an advanced understanding of the practical aspects of business and

help cultivate new innovative and relevant abilities.

The purpose of this program is to teach students the skills necessary to fully

understand the different aspects of marketing research methods, customer relations,

and e-marketing. Real-world skills in global and international marketing strategies will

also be a primary focus of this MBA program. This major will prepare you for:An MBA

in Marketing provides the necessary decision-making and communication skills

sought after by companies across the globe. The ultimate design of this program

specifically is to help prepare students to pursue career opportunities in Brand

Management, Commercial Marketing, Business Development, Marketing

Communications (IMC), Marketing Program Management and many other in-demand

fields.

 

Schools That Offer Associate in Accounting

 
This program is designed for advanced practice nurses who hold a

Bachelor of Science in Nursing (BSN) degree and licensed as a

Registered Nurses with at least one year of clinical experience.

 

A nonprofit, regionally accredited higher education institution, Pacific

Oaks offers bachelor’s completion and master’s programs in a

variety of fields, including Human Development, Marriage and

Family Therapy (MFT), Education, Early Childhood Education

(ECE), Teacher Credentialing, and Organizational Leadership.

 

Southern New Hampshire University is a private, nonprofit,

accredited institution with more than 3,000 on campus students, over

170,000 online students, making it one of the fastest growing

universities in the nation. Since its founding in 1932, the University

has transformed from a school of accounting and secretarial science

into an institution offering over 200 programs, from certificates to

doctoral level degrees including business, education, liberal arts,

social sciences and STEM.

 


